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pp-1-3

TOURISM SECTOR AT POST-COVID-19 ERA: CHALLENGES AND RECOMMENDATIONS
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III. International COVID-19 and Current Issues Congress, Ankara, Turkey, 19 June 2021, pp.1-2

DIGITAL MARKETING IN INTERNATIONAL MARKETS

Giiven F.

II. Uluslararasi New York Kiiltiirel Etkilesim ve Akademik Gahsmalar Kongresi, istanbul, Turkey, 29 - 30 May 2021,
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TELECOMMUNICATIONS POLICY, Journal Indexed in SSCI, September 2022
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Citation (WoS): 8
Citation (Scopus): 12
H-Index (WoS): 1
H-Index (Scopus): 1

Congress and Symposium Activities

28 th ANNUAL CIMaR CONFERENCE CONSORTIUM FOR INTERNATIONAL MARKETING RESEARCH, Working Group,
Ankara, Turkey, 2019
Marketing and Marketing Research Association Marketing Congress 2019, Working Group, Aydin, Turkey, 2019
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Giiven F., TUBITAK Tiirkiye Adresli Uluslararas: Bilimsel Yaymlar1 Tesvik (UBYT) Programi, Tiibitak Ulakbim, December
2020
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